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Photoshop’s Symmetry Painting i
technology preview has hidden Pl‘l:lvml_:[

secrets that will blow your mind Ground

TSTIMETO
~ STOPTHE
DESTRUCTION

A nondestructive workflow
IS not only about flexibility,
Its also about accuracy,
efficiency, and creativity
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This issue’s cover is by Brian Rodgers Jr., an Addy Award-winning commercial
photographer and digital artist based out of South Bend, Indiana. He's the founder
and owner of Digital Art That Rocks and specializes in product and architectural
photography with an emphasis on the postproduction process. Brian has crafted
commercial imagery for global companies and small businesses alike through his
relentless work ethic, creative vision, and technical proficiency. His rock & roll roots
run deep. Learn more about Brian on page 17.
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Brian Rodgers Jr. is an Addy Award-winning commercial photographer and digital artist based out of
South Bend, Indiana. He’s the founder and owner of Digital Art That Rocks and specializes in product
and architectural photography. That’s his creation on the cover of this issue vl f

You’re no stranger to KelbyOne. When did you discover
KelbyOne (NAPP), and what has kept you here?

| remember picking up my first issues of Photoshop User
magazine around 2006 at a local Barnes & Noble. After
graduating college, my wife Jill bought me Scott Kelby's
7-Point System book for Christmas. | learned more about
Photoshop from that book than | ever did in any college
class. From there | discovered NAPP and Kelby Train-
ing. Kelby Media has really made learning fun. | cant say
enough about the impact and value that KelbyOne and its
community of instructors has had on my education as a
creative. Over the years, I've experienced periods of expo-
nential creative growth by combining hours of practice
alongside inspiration from KelbyOne classes.

You now also teach photography and retouching.
What do you enjoy most about teaching?

While | really enjoy building the additional skills that teach-
ing provides, I'd probably say the most rewarding experi-
ence is when a student of mine has been inspired enough
to go out and create amazing work. It's a really great
feeling to know that you‘ve impacted someone’s life and
inspired them in some way.

You're also a musician. How do you compare the
two professions, and why do you think so many
artists have a musical background?
I've been playing quitar for over 20 vyears. That
instrument taught me so much about the virtues of
patience, discipline, and self-motivation, which are also
helpful in running a creative business. Music plays a
huge role in my personal life and in my business, Digital
Art That Rocks.

| think many artists have a music background because
they really connect to one another. | see a lot of cor-
relations between guitar and photography. Develop-
Ing an image is very similar to developing your tone.
When you're recording music, guitar pedals and soft-
ware effects are similar to filters in Photoshop. In audio
recording software, EQ is very similar to a histogram and
a Curves adjustment layer. The subtle nuances in the
lighting that crafts an image is similar to the order of
notes chosen in a piece of music.

Your work is so vibrant. Why are you drawn to product
photography, and how do you plan your projects?

| think what | love most about product photography, par-
ticularly with hero shots, is that you get to slow down
and really craft an image because you're not “capturing
a moment.” | love the challenge of bringing emotion and
mood into a product image. I'm drawn to creative concepts
with pristine execution.

Sometimes | come up with creative headlines or phrases
out of nowhere. I'll document them in Evernote and trans-
late these written words into visuals. My wife and | work
really well together creatively as well, so we also bounce
ideas off each other. Jill has been my biggest supporter and
helps keep me on my toes.

You're also a great architectural photographer. Do
you find the outdoors cleanses your palette after
shooting all those close-up product shots?

| love architectural photography. It's a nice change of pace
when a client calls me up and | have the opportunity to
get out and work on location. Getting out of my studio
sometimes is a necessity. My approach and mindset to
architectural photography is that I'm just shooting a much
larger product outside of a studio environment.

What gear do you use, and what advice do you

have for anyone interested in photogaphy?

| shoot with a Sony A7R Il full-frame mirrorless camera with
Canon glass. The two lenses that | use for the majority of my
product work are the Canon 24-105mm /4L and a Canon
100mm macro /2.8L lens. In terms of lighting, | have several
Paul C. Buff Einsteins and AlienBees around my studio.

To become good at something, it all comes down to the
time you put into learning your craft; you have to practice.
Making great imagery is all about being creative and knowing
how to use your tools, not necessarily having the most
expensive ones. Great gear doesn’t make a great artist.

What’s next for you in 2018?

In early 2018 I’'m releasing a full-length tutorial on product
photography with Fstoppers. | also plan to continue pushing
my product and architecture portfolio even further, including
shooting more beverage and music/audio products.
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